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Voice of the Customer

Included's Core Value: '
Customer Obsession

At Included, we partner with our customers to learn their biggest challenges and drive product innovation

to support more diverse, equitable, and inclusive workplaces. Here's what people love about Included:
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“Insights to Action”
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What do you like best? cONVOY m T Yorthyesiern
Included is connected to our people systems, and therefore we work from the snappy
included platform to start, rather than reviewing to check what we have done.
This has changed outcomes and behaviors.

What do you dislike?

There is so much data, which is a good thing, but requires that we are
intentional with how we are using the platform and what for.

"Included shows us the most important data ”
What problems is the product solving and how is that benefiting you? & how to use it, which has been really great!

We want insight into our talent pools, to understand what is working and not, We're seeing an ROl and will continue challenging

as we look to build more equitable talent pools and drive better outcomes. ourselves."
This benefits us as we are now consistent in how we work, and we can
confidently state that we have done the right things before taking action.
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| Meredith Buzin, Talent Acquisition Partner BARK-B0X
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